Streetwise Opera is an award-winning performing arts charity for
people affected by homelessness. We run a programme of singing and

° :
St r e e tW I s e : creative workshops in homeless centres and arts venues across
: England. We are also a critically acclaimed opera company, and the

people who take part in our workshops create and perform in

r r : extraordinary new productions working alongside exceptional
: professional artists.

: €6 "if you're performing at a top venue, it makes you think
I m pa ct 201 9 - 2020 "I can apply for that job, | can do that course" and I
: think that's what it is with Streetwise Opera, it's giving
. you confidence to progress to the next level of your life."

OUR AIM WHO WE WORKED WITH
Our social impact aims are to improve wellbeing and increase social
inclusion for the people who take part in our work. We have a robust 727 62% 1 % 37%

and detailed evalugtlon framework that enables us to measure a.nd e Male Transgender Female
demonstrate the difference we make and progress against our aims.

IMPROVED
WELLBEING

94% reported
feeling like a
creative person
(n=53)

87% reported

greater stability in
their lives
(n=53)

€

86% reported
feeling more

positive about
the future
(n=76)

4

91% reported
improved
self-confidence
(n=75)

95% reported a
positive change
in mood
(n=77)

. 4

96% reported

feeling a sense of
achievement
(n=76)

INCREASED
o SOCIAL INCLUSION

89% reported an
increased sense of
belonging
(n=53)

85% reported an
increased
motivation
to engage
(n=53)

\ A

LONG 93% reported

TERM s
OUTCOMES improved
social skills

(n=77)

T

90% reported
finding more

friends
(n=76)
MEDIUM gy
TERM
OUTCOMES 87% reported an
increased interest
in the arts
(n=76)
A=
97% reported more
social contact
(n=76)
SHORT
TERM
OUTCOMES

-affch .

395 WORKSHOPS

186 PROGRESSION OPPORTUNITIES

Data: Apr 2019 - Mar 2020; based on sample performer groups (n= 53 - 77)

30 PERFORMANCES

6 OPERA TRIPS
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OURWORK

727

Performers

89% 74%

Mental health

Homeless or previously
homeless
(n=360)

Led by specially-trained professional artists
and experienced support workers:

] o5

Weekly workshops based in Weekly workshops based
homeless day centres. in arts venues. These workshops
Workshops can be accessed on involve termly opera projects
a drop-in basis and involve with a range of progression
fun, accessible singing opportunities including
and drama activities. volunteering placements.

Between April 2019 and March 2020,
we have organised:

395 30 6 186

workshops performances opera trips progression
opportunities

64% 44%

of performers were new of performers attended
to the programme workshops on a regular basis

Data: Apr 2019 - Mar 2020; based on sample performer groups (n= 81 - 360)

62% 1% 37%

Male Transgender Female

63%

Physical disability or
long term health issues
(n=81)

Streetwise Opera provides a year-round
programme of singing and creative workshops in
homeless centres and arts venues in five
cities and regions across England:

o NEWCASTLE/
GATESHEAD

O TEESSIDE

MANCHESTER O
O NOTTINGHAM

O LonDON
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¢¢ | find in myself that Streetwise is great for learning, for

I M P ROV E D memory and confidence, self-esteem, building yourself
up, not back to where you were, but maybe putting two

W E L L B E I N G halves together, the person you were before and the
Y - person that you're becoming, join them both together

and you've got a whole new person. 99

“Artwork contributes to health and ﬁ @

L - 100% of those
weIIbelng.m. diverse anq subtle. 74% reported affected reported
ways; by filling occupational voids, _fej“”g more their mental

. . . . independent
promoting a positive identity, s 2l

. . . improved

enabling the expression of grief, (n=55)
encouraging attention to the o
outside world and using colour and S e

imagery to escape reality."* affected felt more

able to manage
physical health

LONGER-TERM

I IMPACTS

issues
=47
(n=47) 81% reported
feeling physically
healthier
“I love coming, | look forward to coming, | had things (n=52)

going on recently, and | was not coming here for a while,
but when | came back just the support I've been getting
has been great.”

“The experiences that I've had through Streetwise you Q" ) ngfé;ﬁé\g
wouldn't get anywhere else...we've worked with the English Y 9
Touring Opera Company. We can all now say that we've
worked with professional opera singers, and not many 87% reported 94% reported
people get that chance.” greater stability in feeling like a
their lives creative person
(n=53) (n=53)
“It gives you that boost in confidence, despite
how many illnesses, how many problems
you've got, you can leave them behind and you
look forward to that day, you get out of your
bed knowing you've got a meaning.” MEDIUM TERM

é OUTCOMES

86% reported
feeling more
positive about
the future
(n=76)

4

91% reported
improved
self-confidence
“What | like about Streetwise Opera is that at the (n=75)
start of the season we get a new opera and it
looks so difficult, and | think we're never going
to be able to do that, but after a few months of
working on it, we perform it in front of the
people, and it's easy, that's really lovely.”

SHORT TERM
OUTCOMES

. 4

96% reported

95% reported a
positive change
in mood

(=77 -afe

feeling a sense of
achievement
(n=76)

Data: Apr 2019 - Mar 2020; based on sample performer groups (n= 47 - 77)
* Frances Renolds quoted in Literature Review of Arts & Homelessness: http://with-one-voice.com/sites/default/files/19-12-Literature-review.pdf
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¢ | think what's different about Streetwise
Opera is the acceptance. You're accepted for I N C R EAS E D

who you are, you're not worried what people
think of you, there's just a lovely acceptance S 0 c IA L
of the group, it's open to everybody. 99 I N c L U S I 0 N

“The arts welcome diverse culture,
identities, and expressions; they are

A=

83% reported

developing stronger Qeﬁ not only celebrated, but necessary.
relationships Di ti t
with others 85% reported iverse perspectives promote
(n=53) increased social accessibility, enrich experiences for
"‘?:’:"g)ks everyone, and fuel the kind of inclusive
innovation society needs to make
change."*
4
LONGER-TERM 63% got involved in
IMPACTS another arts or
creative group
(n=49) “| think it also encourages you to try

new things. | was in the in-house
group doing acting. | wouldn't have
dreamed of doing that before.”

LONG TERM
OUTCOMES 9 e
89% reported an
increased sense of
belonging
(n=53)

85% reported an
increased
motivation to
engage
(n=53)

“One of the hardest things was getting here,
but once | got here, it is like a family. I've really
enjoyed meeting people and making friends. |

MEDIUM TERM
was really anxious but I'm pleased | did come.

OUTCOMES
\

93% reported
improved

"

T

90% reported
finding more friends
(n=76)

social skills
(n=77)

“If | didn't come here | wouldn't see anyone,
I'd be stuck at home on my own. Here | can
communicate with people face to face
which makes a big difference.”

SHORT TERM &

OUTCOMES
J7 gy 97% reported more

social contact

87% reported an
(n=76)

increased interest
in the arts “I'had never listened to opera, it's far

(n=76) too highbrow and posh for me, but
now | really enjoy it.”

.

Data: Apr 2019 - Mar 2020; based on sample performer groups (n= 49 - 77).
*Novak quoted in Literature Review of Arts & Homelessness: http://with-one-voice.com/sites/default/files/19-12-Literature-review.pdf
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LONGER-TERM IMPACT

As a result of improved wellbeing and increased social inclusion, Streetwise Opera
helps performers to make and sustain other positive changes in their lives.
Between April 2019 and March 2020:

T As things got better
and better for me, |
was able to move into

independent 1 00%

accommodation. :
Noreof s woud | [N 51%
' have happened helped them deal had got involved in
. without Streetwise with drug or alcohol regular volunteering
92% ... Operad’s help.” issues (n=49)
R (n=19)
of those affected felt "
that workshops had
helped them deal with .
issues around being
homeless " “One of the things ™.
(n=37) I've got from :

Streetwise is a
placement here at
the Sage ...  would

. never have done .
“._ that before.” .7

¢ | think it's good to prove that people who have been homeless can do something
constructive, and that we're not useless...it's nice that we all get on stage and people
can see that people who have been homeless can actually do something positive. 99

A range of data collection tools capture information to help us measure
progress towards our aims. This year we collected the following monitoring

data:
~
79 FEEDBACK ;
. ““ANNUAL CHECK-IN"~ *,FROM 5 WO RKSHOP
FORMS .~ o, o FORMS 7 . LEADERS ON 99
FEEDBACK . 7 FOCUS GROUPS
> FROM 7 SUPPORT
. : . INVOLVING 124 .
. WORKERS ON 139 - “. PERFORMERS .
" PERFORMERS -
Data: Apr 2019 - Mar 2020; based on sample performer groups (n= 19 - 57) © Streetwise Opera | Design by Data Design Studios
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